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Hello,

it’s a pleasure to greet you.

About me

2 First sight
: of the
5 sun

My name is Sanya Sehgal. | am a graphic designer. | was born
and raised in India. After | graduated from high school, | flew
here to Canada to do what | have always been passionate
about, design. | did my Graphic & Digital Design at the
University of Fraser Valley. It was a two-year diploma program.

Drawing pencil sketches was my thing until | developed the
skills required to convert raw sketches to professional
portfolios. From basic pencil sketches to whatever | have
learned so far, has shaped me into the person | am today.
According to me, branding, illustration, and printing
production are the three fields | master in. On the other
hand, there are also some fields that | do not have enough
knowledge about yet, which include animation & motion
graphics. Therefore, | am currently in the process of
learning those skills too.

As a designer, | put a piece of myself into whatever | create. |
use my work as a platform to express myself and hence, my
work speaks for me. I'm a passionate designer who aims to keep
up with the ever-widening technology to meet the demands of
the clients, with a sense Of trust, loyalty, and responsibility.
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How did | start

Creative Field: Pencil Sketches
Type: Personal work

Software used: Adobe Photoshop

| started my journey of an artist by making pencil
sketches. So from a very young age, | knew that |
want to be a designer. The Journey from drawing
pencil sketches to my university life has taught me
so much. As earlier, all | cared about was making
things look pretty on the computer screen, where
now, Being a graphic designer, | feel that there
exists a power in me, to change the perspective of
a huge audience through my content, which | want
to use positively in the future.
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Project 1

Project

Urban Ash is a branding project for Ashish Sehgal, a
music composer who wants to start up his business as
a music producer and composer in Mumbai, India. He

is my Brother, so | took his branding project as one of
my assignments in my university. The goal was to give a
strong identity for the brand “Urban ash” which is based
in India. He produces electronic music with some Indian
flavours. He is already working as an assistant music
composer in the industry. Now his goal is to create his

own identity in the industry.

Target Audience

The brand wants to target people from the age
‘20s-'60s. The Indian music industry is very large in
terms of competition as well as their audience. He is
targeting his clients like other singers or composers
who want him to produce music for them and his
Audience who are following him on his social media
on a professional basis.

Creative Field: Branding

Type: Project for a client & School

Software used: Adobe Photoshop, U I b a n as h

Illustrator, InDesign
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Ashish Sehgal
Composer | Music Producer
www.urbanashmusic.com




Project 2

Project

This is a project | did for my print & digital production

class. The purpose was to redesign a package and create

a fully rendered, physical mock-up. | chose to redesign

a package of Squoosh, which is a kid’s healthy snack full -~
of fruits.

Goal

The goal was to redesign a box as per all the require-

ments of print production. | was required to Use pro-
cess colour, one additional Pantone colour and give one
special treatment such as a foil or emboss. Secondly,
the main aim was to use the dieline properly as it was a
print class.

Creative Field: Packaging
Type: Print & digital Media class

Software used: Adobe Photoshop,

Illustrator
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ORGANIC / BIO

SQUOOSH

BeetBeery ® Bleuetrave
100% Fruit & veg snack

Ingredients
Organic Banana, Organic
Apple, Organic Beet, Organic
Blusberry, Organic Strawberry,
Organic Leman JUICE
Concentrate, Ascorbic Acld

&

no added sans sucre
sugar or

Mutrition Facts

Valeur nutritive
Par Pouch (90 g) | pour Sacnet |90 g}

Amount % Dially Value

Tensur % valeur guotidienne

Calaries ! Calories 70

FitlUpaesnsg  t%
SRt e

Chalesterc| | Cholestérol 0 mg

Sodium  Sedium 3 mg a%

whhfﬁhﬂdﬂ 15 8%

KIDS'
[counntr]

Fiore [ Fibres 29 %
ORGANIC / BIO Ui
Protein | Protéines 0.5
e Vi A Vi A 0%
Ingradients Witamin C ! Vitsming © B0
Eanane Bleleglque, Pomme Calewrn / Caleium 0%
Biologique, Betterave s
Biclegique, Bleust Biclogique,

Fralse Bisloglque, Concentre
de Jus de Citron Blologique,
Aclde Ascorbique

Refrigerate alter opening.
Once opened consume within 24 hours.
Cap Is potential choking hazard and Is
not sultable for Kids under the age of 3.
It pouch is damaged or inflated with air
DO MOt cpen or consume, return to vender.
DO NOT MICROWAVE.

BeetBeery Bleuetrave
" 100% Fruit & veg snack
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4 x pouches / sachets
net wt (3.30z) 90g / (1302)360g

T

apres o
dans les 24 heures apres louverture.

Le bouchon presente des risques &'etoulfement
et ne doit pas etre laisse o la portes d'enfants
de meins de trois ans.
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fournisseur. NE PAS METTRE LE SACHET
DIRECTEMENT AU FOUR A MICRO-ONDES
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Project 3

Creative Field: Print Collateral
Type: Print & digital Media class
Software used: Adobe Photoshop,

Illustrator

The Mission Community Skills Centre Society is a non-profit
organization that provides skills training to youth in rural areas.
The organization was looking to get their brochures redesigned
to attract their target audience and communicate the benefits
of participating in the training programs that they offer. The
goal was to redesign their brochure and a rack card.




MYST

Manufacturing Youth
Skills Training
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SR Call us

Get Now
Employed

Eligibility Criteria

» Anyone aged 15-30

= Currently unemployed

» Legally entitled to work
in Canada

« Not currently in receipt of
Employment Insurance (El)

Training and work connections for jobs in:

= Food & Beverage « Craft Breweries & Vineyards
Processing « Food & Beverage Service
» Greenhouse & Horticulture - Deli & Baked Goods
= Meat, Dairy & Eggs « Manufacturing and
« Produce & Vegetables 50 much more!
Offered By

Mission Community Skills
Centre Society

Canada Bl -| 1SE]
SOLUMBIA




Contact us for a start date.
CALL US TODAY!

604-552-6120
MYST@missionese org
www.missioncsc.ong

Original Brochure

-~
ot 1
wior + Essenal Sdls Training
enith Shiks ny prs- . o Rl ) i i i
grim s dsigned 16 ot YOU & young framing - and foadberange prosovsng sctor
o il specalited inumtry tranng that
wrapleymant baned Faning Oranedee Trainig:
o o fin 2 sty omplryect b s % ol
’ um - Monday through Frday *  Shost-term Sk Traning
‘Who »  Proampioyment Counsaling and Casching v WHMES
mﬁ- "tht Rt S 4 Oocupationsl First Ald

dub Cancking, sentoring and smployment
+ Yorgudutnged 7 foIT Ay
03 yoars

+ Porsonal Menogemert | Eployabilty
Skl Trainng

3 i . Tiring
+ .u;mump uwmnm}lmd;_nﬁu::.qh
DO igo Sy rein Prajoct Tralhing PATA
+ Legally sriifed fowork in Cenada "‘ﬁg
+ Have & Social surance Number (3IN) + Comrncicrs i2 avalathi ko<l obe- ‘Wixsion Cornmunty Skils Conre Sosuny
and post empiaymant supports and
. :nmmmﬂm A a h.. Commarity Skl Conire Secisly
4 Mot metvaly parsicpating i anather
provincially or feduraliy Tnded [abour + Financal maports A i i g
kel paoriin & Comracticne $2 tmming of frthes sdusation o710 B ATanca for Manutachunng)
+ B meeipicnia may be aigitle 4y TS
; ; L LS T
This program G& .
young adults: Food Processing Shils Canads

o oy e o the e
+ Ao you sinsgglng 19 goin emslayeent

Ay inbirestod i dueinping work Wil 0
wm%warmmm

4 Voud you Banst frem werk exparince
® VWinusd yao e sxsitancs o scqurnng job
readiness shils

Prode——

s e et et

= Exsentioh Sialls Taniring

o food

+0n-tha-pes Tining

+ Shsart-tewm bl Traning
+ WHMIS

+ Ddeupaticenl Firt Ad

Sk Traiing
+ Jok Search Skll Taining

+ Pad wendince danng & WoeEs
s oo taning

+2% hours por week empioyment
Sased trning: Morday o fcey

+ Pre-gmprovment Soursellng

+ Canections b taining ar further

Redesigned Brochure



Project &4

Creative Field: Editorial Design
Type: Digital Design Media
Software used: Adobe Photoshop,

Illustrator, InDesign

Project

The project was to create an engaging and visually
impactful How-to guide for a specific audience. | chose
my topic on meditation. | found Meditation 101:
Techniques, Benefits, and a beginner’s how-to by Inner
Idea online which is a short guide that contains very
engaging information about meditation. The whole idea
was to create 10-12 pages booklet to organize and
present information logically and enjoyably for an
intended audience. | wanted to give the book a very
calm and engaging vibe so that people can connect to
the pictures.

Target Audience

The article is all about the techniques of beginning the
meditation. All the information is very basic. The author
is trying to target people who might be in the age of
28-40s who want to start meditating and know the ba-
sics of meditation. The title itself clears that it’s begin-
ner’s guide so people who want to start meditation will
like to read it.

Initial Strategy

Initially, | started with making illustrations of leaves to
give the book some calming look. Then my professor
told me to add some images to put some emotions
into the book. As meditation is such a personal thing so
people will connect more and learn more.




Introduction

editation is an approach to training

the mind, similar to the way that

fitness is an approach to training the
body. But many meditation technigues exist
s0ow da you learn how to meditate?*In
Buddhist tradition, the word ‘meditation’ is
tquivalent to a word (ike ‘sports’ in the U.S.
I'sa family of activities, not a single thing,”
University of Wisconsin neurpscience lab
director Richard J. Davidson, Ph.D., told The
New York Times, And different meditation

practices require different mental skills.

It's extremely difficult for a beginner to
sit for hours and think of nothing or have
an “empty mind.” We have some tools such
as a beginner mediation DVD or a brain
sensing headband to help you through this
process when you are starting out [www.
gaiam.coml.In general, the easiest way to
begin meditating is by focusing on the breath
an example of one of the most common
approaches to meditation: concentration.
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Project 5

Project

How can | communicate the facts about the effects of
single use plastic to the people of Chilliwack? The whole
idea behind this project to make people realize the
reality behind ignoring the effects of plastics on their
health and on our environment.

Goal

The main goal of making infographics is to influence
people by using the given data by city of Chilliwack on
single use plastic in a way that people can relate to it.
Communicate the negative health impact on human
beings and animals. What are the daily plastic products
that they can avoid?

Target Audience

Through this project,| want to target Small Business-
es in the food industry. These businesses have a huge
impact on the general public. The plastics that they use
harm to our health. So how can they avoid to use
plastic and make a bigger impact on their customers
for a better future?

Perception

People are aware of the fact that plastic is harmful

to them but somewhere they still ignore this issue.
Business owners don’t want to increase their costs by
avoiding plastics. On the other side, the owners who are
offering are way too expensive. Through this project, |
want to make people aware that health is the most
important asset in every individual’s life. Secondly, what
if the plastic gets a ban in the next two years?

Why Wait?

Creative Field: Web Info-graphics

Type: Digital Design Media

Software used: Adobe Photoshop,

Illustrator, InDesign
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A move to reduce single use plastics



Eve ry Piece Of Plastic Made Still Exists Today
And It's Slowly Killing Us

PLASTIC

EVERY YEAR

3 Million tonnes 8 Billion/year
of — in
plastic waste lost value

Canadians throw away over 3 million tonnes of plastic waste.
This represents up to $8 billion per year in lost value
and wastes valuable resources and energy.

640,000 tonnes 600 years
of — inthe
plastic waste environment

Each year 840,000 tons of abandoned or discarded fishing
gear enters our oceans. It can persistin the
environment for up to 600 years.

e

Too often plastic packaging and
single use items end up as litter in
our communities, waste in landfills

or debris in lakes rivers and oceans.

Plastic pollution hurts wildlife
and harms ecosystems. Animals
eat those plastic fragments.

CHEMICALS
LEACH INTO
FOOD AND
GETS INTO
YOUR BODY

In Vancouver take out

50% containers represents 50% of
all garbage from public waste
bins

40% More than 40% of plastic is

used only once.

90% of north americans

90% contains BPA in their urin.

-cdc survey

Plastic contain
chemicals called

These chemicals seep into
food and leads to diseases
like Heart Diseases,
Obesity and Cancer.

Every year
birds
and over sea
mammals worldwide
are injured or die when they
mistake plastic for food or
become entangled.

71,000,000 62,000,000
Rigid Plastic Takeout Plastic-lined Paper
Containers. Takeout Containers
34,000,000 12,000,000
Foam Takeout Unlined Paper Takeout
Containers Containers

Foam take-away Styrofoam will never
containers biodegrade

are one of the top (LeBlanc, 2018).
environmental

polluters, as

identified by

the UNEP

Choose suggested alternatives

Order resources to notify your
staff and customers of the
by-law

Use all remaining foam
before the ban
begins

Comply with the by-law

Get more information on: vancouver.ca/green-vancouver/foam-ban



Resume

&

.

@

CONTACT

778-536-0121
sanyasdesigns.com

sanyadesigns.com

f ©)Be @sanyasehgaldesigns

6§ SOFTWARE SKILLS
Photoshop [ X J
lllustrator o
InDesign [ N J
After effects 0000
HTML & CSS (X N
Wordpress [ X

&  EXPERTISE

Logos & Branding Identity
Vectors & lllustrations

Business Cards & Newsletters
Web Banners & Advertisements
Print Production

Web Design

Ul / UX Design

v QUALITIE S

Hard working

Focused & Responsible
Motivated

Efficient

Postive

/  EDUCATION

2018-2020 University of the Fraser Valley, Mission, BC
Graphic + Digital Design (GDD) 2-year
Diploma

2015-2020 Apeejay School, Jalandhar, India

High School/ Commerce/ Business

2006-2015 Cambridge Internatinal School, Jalandhar, India

Secondary School

®® Professional Memberships

Graphic Designers of Canada (GDC), Student
Member, 2019-20

Association for Registered Graphic Designers
(RGD), Student Member 2019-20

B WORK EXPERIENCE

2020 Freelance for Urban Ash ,Seed&stone

—Branding for a music company, Creating
Social media assets

2019-present Roots, Sale associate

July-present — customer service, Cashier,and
implementing visual merchandise needs

2019 Freelance for Kaycee Battery

— Print collateral ( Newspaper advirtisment,
Rack card, Brochure

2018 Winners ,Sale associate

June-Dec — customer service, Warehouse, Cashier,
and implementing visual merchandise
requirements.









